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Lend Lease Use of Social Media 
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Facebook remains #1 way to 
communicate with residents 
 41,851+ fans 

@lendleasegroup 

http://www.rainyfrog.com/?attachment_id=408
http://press.linkedin.com/Media-Resources/209/LinkedIn-logo-2-color-png


Working Together Through Social Media 

 Actively monitor installation Facebook 
page(s) 

 Develop relationship with installation 
social media manager  

 In crisis communication scenarios, 
‘share’ installation/PAO posts rather 
than copy and pasting or ‘liking’ 

 Ensure consistent, professional voice   
 Be strategic - use Facebook insights to 

plan future posts 
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Goal: to effectively disseminate information to target 
audience via social media 
Audience includes current and prospective  
residents, stakeholders, media   

 

http://www.google.com/url?sa=i&rct=j&q=adobe+social&source=images&cd=&cad=rja&docid=dtXIU2SQ5Lw_qM&tbnid=_6eM8xDyQ8khbM:&ved=0CAUQjRw&url=https://www.facebook.com/AdobeMarketingCloud&ei=rCEAUq73MoeoyAGJvoCAAg&bvm=bv.50165853,d.dmg&psig=AFQjCNH5UPlGhY3VAPJUPbqRM9ogwR8-DQ&ust=1375826668704374
http://www.rainyfrog.com/?attachment_id=408


Social Media Final Thoughts 
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REMEMBER…… 
 

 You only get one chance to make a first impression – and it’s often social media 
 Don’t hide from less than positive comments 
 Being unresponsive is not an option 
 When you know that the page will not be monitored (holidays, for example), let 

your fans know 
 Don’t forget to use social media as a way to distribute press releases / 

announcements 
 Keep it fun, fresh and engaging – get creative 

 
 



Questions? 
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